
Pacificans are invited to partici-
pate in three subcommittees that are 
part of the city of Pacifica’s Economic 
Development Committee. The next
meeting is 6 p.m. Aug. 10 in the con-
ference room at the Police Depart-
ment, 2075 Cabrillo Highway.

The subcommittees are tasked 
with improving customer service 
( city permits, etc.), assisting busi-
nesses and marketing Pacifica. For 
more information or to sign up, con-
tact me at Digres@ci.pacifi ca.ca.us
or leave your name at my City Hall 
mailbox.

The work plan of the Economic 
Committee, which was approved by
the City Council in January of this 
year involves the following goals and 
objectives:

Objective No. 1 – Review and de-
velop plans to improve customer ser-
vice in departments interfacing with
current and potential Pacifica busi-
nesses

Streamline permit process for
the opening of a new business or 

events
•Developaquestionnaire for those 

that have been through the current 
process recently, establish strengths 
or weakness of current process.

•Explore the potential for devel-
opment of an on-line project status 
report tool.

•Research other city’s processes 
to identify best practices that might 
be used in Pacifica.

•Work with the City Manager to 
consider the assignment of a liaison 
to assist the applicant with the permit
process.

•Establish a defined and easy to 
follow rule set and application proce-
dure for non-permanent facilities to 
be used during an event.

•Explorethepotential for develop-
ing an online report that lists desired 
businesses, available commercial
space as well as key land sites po-
tentially available and appropriately
zoned for development/investment.

Objective No. 2 – Facilitate own-
ers/operators in existing business 

districts to organize, develop and im-
plement plans for improvement and 
business development.

Enhance Pacifi ca’s Existing 
Shopping Centers and Hotels

•Collaborate with owners/opera-
tors of existing shopping centers to 
assess shopping centers’ needs for 
enhancing sales tax revenue.

•Work with owners/operators to 
devise Asset Business Plans for each 
center to enhance occupancy and 
sales volume on a go forward basis. 
Said Asset Business Plans to include 
synergistic tenant mix plans, includ-
ing but not limited to businesses that 
Pacifica should attract given regional 
branding strategy and insights from 
recently completed EPS study.

•Said Asset Business Plans to en-
hance/address Pacifi ca’s gateway ar-
eas at Manor, San Pedro and Linda
Mar shopping centers.

•Special focus on both the Pal-
metto and Rockaway business dis-
tricts (given their potential to en-
hance Pacifica’s regional exposure
and attraction).

•Working collaboratively with 
Chamber of Commerce, devise a 

formal “Shop Pacifica” campaign,
including discount coupon book (or 
similar).

•Working collaboratively with 
Owners and Operators of existing ho-
tels – motels and the Chamber, devise 
plan to increase room occupancy.

Pre-entitle Strategic Land Sites 
for Future Economic Drivers

•As a longer term initiative, con-
sider pre-entitling a site for a bou-
tique or resort style hotel in strategic
location consistent with EPS recom-
mendations.

•As a longer term initiative, con-
sider pre-entitling an area (through 
the adoption of a specifi c plan) that 
can serve strategically as Pacifi ca’s
downtown area.

Objective #3 – Devise and imple-
ment a plan for outreach and market-
ing of Pacifica to encourage business 
growth.

Strengthen Connections with 
Agencies

•Partner with Chamber of Com-
merce and visitor service businesses 
to identify and build working rela-
tionships with existing visitor-serving
agencies in San Mateo County/SF

Bay Area.
•Develop and implement a strat-

egy to promote our current busi-
nesses and attract more businesses 
that fit the visitor serving economy.

Market Pacifica to Visitors and 
New Businesses

•Develop and implement a Brand-
ing Plan that will identify and market 
Pacifica’s differentiated strengths
versus other cities in the region.

•Include a public relations plan 
to promote businesses, events, city 
agencies and destinations in Paci-
fica.

Events co-promotion
•Develop a plan to connect and

promote Pacifi ca’s events (and their 
organizers) with visitor-serving busi-
nesses (co-promote events with busi-
nesses and civic agencies).

•Develop a plan to bring in new 
events that take advantage of avail-
able community facilities.

Create a City Map for Visitors
•Develop a map that includes

visitor-serving businesses, shopping 
centers, tourist attractions, historical 
sites, beaches and trails in partner-
ship with the Chamber.

When the North Coast 
County Water District (NC-
CWD) needed to raise our
water rates to cover the in-
crease in rates being charged
to them by the San Francisco
Public Utilities District (SF-

PUC), several people ex-
pressed their frustration and
anger at having this increase
come during a time of eco-
nomic hardship.

Though they could not re-
spond to your comments that 

night, the staff and members 
of the board were listening to 
you. They have worked very 
hard to reduce their costs and 
find other ways to increase 
their revenue.

The first place staff was 
asked to reduce expenditures 
was the Capital Improvement 
and Bond Project Expendi-
ture Plan (CIP/Bond).

Capital improvements in-
clude projects such as the one 
recently completed in Valle-
mar which replaced old pipes 
and equalized the water pres-

sure throughout the valley.
Over three million dollars

of CIP/Bond Project expendi-
tures have been put off into 
future fi scal years. Only the 
most urgent projects, such 
as replacing the Christen Hill 
Water Storage Tank, were re-
tained.

Another way they have re-
duced their costs was to con-
tact CalPERS to request infor-
mation on retirement options 
they could offer.  After hearing 
the options explained by staff, 
the board had a long heartfelt 

discussion, and came to the 
conclusion that they needed 
to offer new employees a re-
duced retirement package.

Staff has been able to in-
crease their revenue by signif-
icantly increasing the rent for 
one of the cell tower lessees 
and further improving the
contract in the district’s favor.

As other contracts come 
up for renewal, staff will be 
increasing their rent as well.

Those of us attending the 
July 21 meeting were sur-
prised to see a group of em-

ployees present. We were 
shocked (gratefully so) when, 
during public comment, Em-
ployee Representative, Ro-
lando Valdez, announced that 
the staff has realized that their 
customers are having diffi cult
times fi nancially and that ev-
eryone is having to cut back 
on expenditures. Therefore,
they have voted to refuse to 
take a cost-of-living raise this 
year.

Their devotion to the citi-
zens of Pacifi ca is exemplary
and I commend them.

NO BLACKOUT
British Petroleum (BP) is trying
to control photography and
newsgathering on its disastrous
oil spill in the Gulf of Mexico.
But you can find out what’s
happening to the wildlife by
searching on National Geo-
graphic magazine’s website 
nationalgeographic.com.

THINK PACIFICALLY
Adjective: PACIFIC. Etymology:
Middle English pacifique, from
Latin pacificus, from pac- + -fi-
cus, -ficó. Date: circa 1548. Def-
initions and synonyms: tending
to lessen conflict, conciliatory;
rejecting use of force as instru-
ment of policy; having a sooth-
ing appearance or effect (e.g.,
mild Pacific breezes); mild-tem-
pered, peaceable; capitalized:
of, relating to, bordering on, or
situated near the Pacific Ocean.
Adverb: PACIFICALLY. (Mer-
riam-Webster’s 11th Collegiate
Dictionary)

WCF FOR VARGAS
Women’s Campaign Forum
(WCF) in Washington, D.C.
has endorsed April Vargas for
San Mateo County Board of
Supervisors. April is one of five
women in California who won

WCF’s endorsement. Founded 
in 1974, WCF is a nonpartisan 
national network dedicated to 
achieving parity for women 
in public office. As political 
venture capitalists, WCF works 
to advance women leaders at 
all levels of political participa-
tion, and empower individuals
to stand up for issues of critical
importance to the health of the 
nation, including reproductive 
health.

BUSINESS LOAN SEMINAR
How Can I Get a Business 
Loan? is a free seminar spon-
sored by Congresswoman
Jackie Speier. The event will
be held on August 23. Experts
from banks will answer this
question, and many more, from
small businesses befuddled by
today’s lending climate. The
Small Business Administration
and the Small Business Devel-
opment Center also will answer
questions and explain business
plans and other services that
they offer. Ever wondered how
to get qualified as a vendor
for the federal government?
Experts will reveal the secrets.
Seating is limited to the first
150 businesses that reserve.
This is a free seminar of ap-

proximately three hours—time
that will reap rewards for years
to come. Call today to reserve
your space: 650-342-0300. At-
tendees will be advised about
the starting time and location 
once these have been finalized.
 
BAN THE BAG
“I wanted to report to you on all 
we’re doing to ban plastic bags 
in California. I also wanted to
thank you again. Your support
makes it possible for me and
the rest of us here at Environ-
ment California to keep fighting
to pass the ban on throwaway
plastic grocery bags (AB 1998).
To win, we need to get the ban
through the state Senate by the 
end of August. And to do that,
we need the same outpour-
ing of support that helped us
win in the Assembly in June.
Mobilizing support in every
corner of the state, powered by
your donations, we’re making 
incredible progress: 858 busi-
nesses have signed in support
of the plastic bag ban; 6,000 
people have signed letters to
the governor or key city and 
county leaders; 246 people have 
joined our photo rally petition;
21 cities and towns have passed
local ordinances calling for a
statewide ban or have officially
endorsed AB 1998; we’ve edu-
cated more than 100,000 people
in one-on-one conversations 
about our campaign and ways 
they can make a difference.
It’s going to be a tough fi ght to
overcome the plastic cabal to
win in the state Senate. But one 
thing is certain, you’re giving 
us a fighting chance.” (Dan
Jacobson, Legislative Director,
environmentcalifornia.org)

NO ON PROP. 23
It’s time to start spreading the
word: NO on Proposition 23.
“No” to global warming pollution.
“No” to allowing big polluters 
like the oil industry to disrupt 
our climate with impunity. “No”
to moving California backward
in our drive toward clean en-
ergy solutions. The deceptive oil
company-funded Prop. 23 is on 
the November ballot, and we’ve 
got to do everything we can to
stop it. Pledge to vote “No on
23.” And then share this message
with your family and friends. 
The single biggest reason for 
California’s progress on clean 
energy is the 2006 Global Warm-
ing Solutions Act (AB 32), a law 
we worked hard to put in place
in 2006, which limits air pollu-
tion and invests in clean energy.
The law reduces how much large 
polluters like oil refi neries can
emit over the next 10 years. In
addition to cleaner air, the law is 
also spurring increased invest-
ments in cleaner cars, alternative 
fuels, wind power, solar panels, 
energy efficiency, and other clean
energy programs. Here are some 
of the main reasons to vote No on
Prop. 23:
•Prop. 23 is being bankrolled by
Texas oil companies so they can 
keep polluting. As of July 20, 88 
percent of the Yes on 23 cam-
paign contributions have come
from oil companies like Valero
and Tesoro.
•Prop. 23 is intentionally decep-
tive, trying to fool voters into 
thinking it’s about jobs. Prop. 23 
states that California’s air pollu-
tion and clean energy law, AB 32, 
shall be suspended until unem-
ployment falls to 5.5 percent for 
a full year, something that hasn’t 

happened in more than 30 years.
•Prop. 23 is really a clean-tech-
nology job killer. 500,000 people 
currently work in the clean-tech
or green-jobs industry. The clean-
tech sector has received $9 billion
in venture capital investments
since 2005. If Prop. 23 passes,
California will lose jobs and 
billions of investment dollars to
other states and countries. 
•Prop. 23 will increase air pol-
lution and reverse California lead-
ership on global warming. AB 32 
made California the fi rst state in
the nation to cap global warming
pollution for the state’s biggest 
polluters, and is leading to signifi-
cant reductions in air pollution.
With Prop. 23, big polluters are 
trying to undo this important law 
and move California backward. 
(environmentcalifornia.org)

SITESEER
nCool old radios:
californiahistoricalradio.com
n “Worst driver” videos and 
safe-driving resources:
aaa.com/drivingtips
 
SWAMI SEZ
“We leave some mistakes for you
to find. Enjoy your reading.” (an-
nouncement in weekly newspa-
per San Juan Record, Utah)
 
MAYBURRITOVILLE ONLINE
nEmail:
mayburrito@goofbuster.com
nColumnist: Pacifi ca Tribune, 
Loma Prietan (Sierra Club)
nEditor & Publisher: 
Pacifica Riptide 
nBlogger: Peninsula Coastside
(SF Gate)
nCopyeditor: Goofbuster
nInstructor: Inner Editor 
workshops
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has suffered business losses 
in spite of the fact that we 
don’t have a freeway there, 
the most recent being Pa-
cifica Lumber. Most of the
traffic going through Paci-
fica during the rush hour 
doesn’t stop to shop, they 
just want to get to wherever 
they’re going. And the ques-
tion is becoming, how do 
we separate the local traf-
fic from the through-traffi c.
Make no mistake about it,
Pacifica’s traffi c problems
are going to get worse, not 
better, the longer we wait 
and do nothing. Just saying 
“no” no longer works.

Gil Anda
Linda Mar

Religious
beliefs

Editor:
I am always both amazed

and amused by the arrogance 
of people who insist that their 
religious and political beliefs 
must have been shared by
historical figures – a recent 
political ad featuring a cos-

tumed George Washington
being a good example. In the
case of Bob Larsen (July 21), 
he states with certainty that 
“David of the Bible would
have been completely op-
posed” to abortion. Now 
I’m not remotely a Bibli-
cal scholar, but I can state 
with equal certainty that Mr. 
Larsen cannot cite a single 
passage, action or quotation 
relating to David that would
indicate he was anti-abortion. 
To the contrary, the many 
qualities displayed by the 
great King of Israel clearly 
did not include a reverence 
for the sanctity of human life
(not to mention the sanctity 
of a few other things, includ-
ing a couple of Command-
ments).

More to the point, the con-
cept of the fetus as a human 
being is absent in any other 
religion besides Mr. Larsen’s, 
and most obviously in King 
David’s Jewish faith. Tra-
ditional Judaism holds that 
the human soul achieves life 
not at conception but at the 
newborn baby’s first breath 
(Genesis 2:7), and Jewish law 
forbids funerals for stillbirths
and miscarriages. In fact, in 
David’s time the newborn
wasn’t legally considered a
person until it was a month 

old. (In my generation some 
Jewish parents believed the 
fetus wasn’t a person until 
it graduated from medical 
school, but that’s a different 
subject.)

I’m also highly skeptical
of Mr. Larsen’s assertion that 
David would have opposed 
corporate greed. Seems to
me that his acquisition of 
power, glory and women 
would be the envy of any For-
tune 500 CEO. But trying to 
project David into the mod-
ern world is pretty silly any-
way, because today’s political 
conservatives would have 
rejected him for not having a 
Jersualem birth certifi cate, or 
tried to impeach him for the 
Bathsheba thing. And the re-
ligious right would have had
hysterics about all the concu-
bines – not to mention those 
Jonathan rumors.

Mike Gaynes
Moss Beach

Garbage woes
Editor:
We own a four-unit apart-

ment house near the pier in 
Pacificaand Recology will not 
return the 1-yard bin (a very 
large and heavy container) 
to the carport as was done
for many years by Coastside. 
It is all on one level and not 

far from the curb. They just 
leave the bin in the street and 
expect a tenant or somebody 
to take it back in. Being only
four units, we don’t have a
manager on the premises, 
but we personally can’t go to
the apartments every week to 
take it to the curb and back...
and with it being so heavy
and very diffi cult to maneu-
ver, push up the sloped curb
from the street to the side-
walk, and re-align the wheels
so it could be pushed to the 
carport. We’re trying to keep 
the rental amounts as low as 
possible but if we had to hire 
somebody to do the job every 
week, we’d have to raise the 
rents.

Instead of a bin, we chose 
to have two 64-gallon con-
tainers which may be easier
for the tenants to move back
andforth.However, Recology 
told us that it is the same total 
size and will cost the same as 
the 1-yd. bin of $256.68 be-
cause it is considered a “com-
mercial” property. The cost of 
two 64-gallon containers for 
“residential” property is only 
$126.80 (for two). That means 
we would be paying $129.88 
more than a residential prop-
erty but Recology still refused 
to take them back and forth
to the curb. So we changed

back to having the large 1-yd 
container. The higher cost of 
the “commercial” rate should 
include moving the bin from 
and returning the bin to the 
proper place in our carport.

We’ve observed that Re-
cology is driving their trucks 
into other apartment com-
plexes to collect the garbage.  
Therefore the position they 
are taking with us is not the 
same as they are with some 
other apartment complexes 
in Pacifi ca.

We think it is a travesty the 
way they are treating their
customers. They removed the 
senior discount. At our four-
unit apartment, the cans and 
large 1-yd. box have been 
and will be all lined up on the 
street on garbage days which 
cuts down on parking space 
too, as well as all over the
streets of Pacifi ca as we have
noticed.

We are also concerned 
about liability since the large 
bin and other containers must 
be put in the street directly 
behind a parked car.  The 
driver of the car would have 
to move the bin and contain-
ers in order to move or park 
a car. Also, what if a prank-
ster rolls the container into a 
parked car. Will Recology be 
responsible for any damages 

while the bins and containers 
are in the street?

It is really a shame how 
they have just taken over and 
made things more diffi cult
and costlier for the people of 
the community. We should 
have choices about our gar-
bage handling and services.

Judy and John Meyer
Pacifica

Recycling
goal

Editor:
I wanted make note of 

one very positive sign in the 
neighborhood.

Not only is Recology of 
the Coast providing more 
comprehensive service for all 
sorts of waste removal, but  
due to the new weekly curb-
side green waste and food 
compost recycling I noticed 
from the recent deliveries, 
that mostly everyone here in 
the area has moved to the to 
smallest, 32-gallon, residen-
tial garbage cart.

It’s great to see these kind 
of developments take hold so 
quickly all across town.

This community effort is 
moving us closer to the stated 
goal of 0% waste to landfill.

Aaron Zorndorf
Pacific Manor

NCCWD does the right thing

Pacifica’s economic development
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